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A new report on the Derby Ram Trail has been published by Derby Museums this week, detailing the
project’s positive impact on the city’s recovery following lockdown.
Launched in May 2021, in the same month as the new Museum of Making, the Derby Ram Trail was
delivered by Derby Museums in partnership with Wild in Art, presenting partner Derby’s Cathedral
Quarter Business Improvement District (BID) and trail partner St Peters Quarter BID as the city
emerged from the final Covid lockdown.

This spectacular free sculpture trail invited people to find 30 colourful rams dotted around the city
centre, all sponsored by local organisations and businesses. It encouraged people to get back into
their communities, to explore new areas and to support local businesses, putting Derby Museums in
the vanguard of the city’s recovery after lockdown.
The report, which includes the findings of a public survey, details the trail’s positive impact across
several areas, strengthening the case for culture as a key driver in making Derby a vibrant place to
live, work, visit and invest. Key findings include:
•

The trail encouraged people back into the city after lockdown - Over 32,000 trail maps
were distributed, and 7,840 downloads made of the Ram Trail app.

•

The trail brought people and communities together – As well as those who took part in the
trail, a further 4,050 children from 21 Derby schools took part in the Mini Ram competition.
Thirty-two sponsors and 28 artists (14 of whom were East Midlands-based) were involved as
well as 14 volunteers who generously gave 285 hours to the project.

•

The trail contributed an estimated £1.4m to the local economy - Over 75% of people
surveyed spent more than £10 in the city on their visit to the trail, with an average spend of
£35 per group.

•

The trail significantly raised footfall in and around the city - Over 50% of people surveyed
visited the city more than once to complete the trail and said that they had been
encouraged to visit different places they had not been to before. Over 70% said the trail had
inspired them to consider another visit to Derby.

•

The trail put Derby on the map – The trail featured in 103 media outlets during its threemonth run (at a local, regional and national level), estimating a total audience reach of
nearly 229 million people.

The Derby Ram Trail culminated in a public auction, hosted by celebrity auctioneer Charles Hanson,
which saw all 30 ram sculptures auctioned off to raise an impressive £172,000 for Derby Museums’
Endowment Fund (doubled to 344,000 with match funding from the National Lottery Heritage Fund).
Tony Butler, Executive Director of Derby Museums, said:

“Bringing the Ram Trail to Derby has been a great way to galvanise local businesses and artists to
create a fun and accessible focus in the city centre at a time when it was needed the most. After an
arduous lockdown, the trail helped many people to reconnect and rediscover their city.”
“The impact of the trail, led by Derby Museums, on the city’s recovery proves the incredibly important
part culture has to play in the life of a city. We would like to offer our thanks to all of the sponsors,
artists, funders, schools, organisations, individuals and volunteers who came together to help us
realise this fantastic project.”
Adam Buss, Chief Executive of QUAD and Derby City of Culture Bid Director, said:
"Derby is a city that has always had creativity and innovation at its heart, and we believe that every
resident and visitor should benefit from the power of arts and culture to make change for the better.
Culture is fundamental to Derby's ambition to create a confident, diverse economy, and a place of
health and happiness. The positive impact made by the Derby Ram Trail is another good example of
how important culture can be for our city, and it is projects like this that show our bid for City of
Culture 2025 to be all the more pertinent.”
Charlie Langhorne, Managing Director and Co-founder of Wild in Art said:
“The Derby Ram Trail created a feel-good factor right across the city. Our aim was always for the trail
to bring real value to Derby as the host city, as well as raising funds for Derby Museums’ Endowment
Fund and I’m delighted to see the results of the evaluation. The figures clearly show the impact which
happens when the business and creative sectors join forces.”
The Derby Ram Trail drew to a close on 25 August 2021, but remains accessible through a legacy
app, which enables people to continue navigating the trail via mobile to find 3D virtual images of the
rams in their original positions. Created by trail partners, Bloc Digital, the app had been updated on
over 4,800 devices by the end of 2021 and continues to be freely available as a way for residents and
visitors to interact with the city. Thirteen of the 15 rams that remained on public display after the
trail, can also still be spotted around Derby.
The BIDs’ support reflected the positive impact that the trail would have on the two areas where the
majority of the sculptures were situated.

In a joint statement, Martin Langsdale MBE, chair of the Cathedral Quarter BID and Helen Wathall
MBE, chair of St Peters Quarter BID said: “The Derby Ram Trail 2021 brought some much-needed
colour, pride and sense of community to the city centre and we were delighted to support this
initiative.
“The trail was an important part of the overall work to encourage people safely back into the city
centre and was greatly appreciated by businesses in both BID areas – many of whom embraced the
additional activities that we organised to further enhance the visitor experience.”
Culture Derby is now preparing Derby’s bid for UK City of Culture 2025. Run by the Department for
Digital, Culture, Media and Sport (DCMS), the title is awarded every four years, with the winning city
creating a year-long cultural celebration which is rooted locally and has national significance.
Culture-led regeneration will be the cornerstone of Derby’s bid. Recognising that culture is
fundamental to the city’s recovery, and its ambition to create a confident, diverse economy, and a
place of health and happiness.
A summary of the report can be found on Derby Museums’ website at: derbymuseums.org/thederby-ram-trail.
-EndsFor more information, please contact Vicky Washington, Marketing & Communication Manager:
vicky@derbymuseums.org / 01332 643302.
Notes to editors
Derby Ram Trail
The Derby Ram Trail was a spectacular free sculpture trail in Derby that ran from Thursday 27th May
to Wednesday 25th August 2021. The ram sculpture is based on the mythical Derby Ram from the
18th Century song, which according to legend was ten yards high with enormous horns and a huge
flowing fleece. The story tells how people from all over came to see the huge Derby Ram.
The Derby Ram Trail was brought to you by Derby Museums, together with Wild in Art and
Presenting Partner Cathedral Quarter Business Improvement District (BID). Wild in Art is a leading
producer of creative events that transform places into free, family-friendly outdoor art galleries.
The Derby Ram Trail raised over £172,000 for Derby Museums, doubled with match funding from
the National Lottery Heritage Fund to over £344,000 helping to secure the future of our free
museums for everyone to enjoy.

The trail was supported by Headline Partners Bloc Digital, Derby and Burton Hospitals Charity, RollsRoyce, St Peters Quarter BID and generously sponsored by Bloc Creative, Essential Print Services,
Middlebook Transport Limited, Central Health, Compendium Living, Cosy, Derbion, Derby City
Council, Derby County Football Club, Derby Telegraph, East Midlands Railway, Generation Next,
Hansons Auctioneers, Marketing Derby, Pektron, SENAD Group, Smith Partnership, Stancliffe Hall,
The Flowerpot, Timms Solicitors, Treetops Hospice Care, University of Derby, Vaillant, Van Elle and
Wathall’s.
Wild in Art
Wild in Art is the leading producer of spectacular public art events that entertain, enrich, inform and
leave a lasting legacy. It brings together businesses and creative sectors with schools and local
communities through the creation of uniquely painted sculptures.
Since 2008 Wild in Art has animated cities across the world including Manchester, Sydney,
Auckland, Cape Town and São Paulo, and created trails for the London 2012 Olympics, the 2014
Commonwealth Games in Glasgow, Historic Royal Palaces and Penguin Random House.
Wild in Art events have:
• Enabled over £19.5m to be raised for charitable causes
• Injected £2.4m into local creative communities
• Engaged over 950,000 young people in learning programmes
• Helped millions of people of all ages to experience art in non-traditional settings
wildinart.co.uk
Cathedral Quarter Business Improvement District (BID), Derby
The vision of Derby’s Cathedral Quarter BID is to continue to support and enable all businesses to
benefit from the Cathedral Quarter as a place which is attractive and vibrant with a sense of
community and a lifestyle which is individual, diverse and inspiring. The Cathedral Quarter BID
commenced operations in 2008 and is currently in its third term. It was established by businesses
and is led by a BID Board consisting predominantly of those paying a levy in the BID area.
Derby Museums
Derby Museums is an independent charitable trust which is responsible for the rich cultural and
creative history of Derby. It manages three free access sites across the city, the Museum and Art
Gallery, Pickford’s House and the Museum of Making at Derby Silk Mill. Derby Museums looks after
and curates the city’s art and heritage collections, including the world’s largest collection of
paintings by Joseph Wright of Derby.
As a charitable trust, Derby Museums relies on funding and grants from organisations and donations
from businesses and the general public, all of which is gratefully received in order to ensure that
admission to the museums remains free for all.
Derby Museums’ Endowment Campaign

Derby Museums has been awarded a Heritage Endowment Grant by the National Lottery Heritage
Fund. By September 2022 Derby Museums aims to raise £1 million that will be matched pound for
pound by the Fund. This will create a £2 million Endowment Fund that will be permanently invested
to provide an income to help to support Derby Museums’ long-term future.
derbymuseums.org
Bloc Digital
Bloc Digital is an award-winning creative digital visualisation and immersive technology studio,
supporting global organisations through applied technology solutions with four core disciplines: 3D
modelling, animation, immersive (VR and AR), and development (web and app).
bloc-digital.com

Culture Derby 2025
Derby, the birthplace of the industrial revolution, site of the world’s first factory, a leader of the
English enlightenment, a city of innovation, and industry home to Rolls-Royce, Bombardier, Toyota
and many others, will put its rich and vibrant heritage at the centre of a bid to become City of
Culture 2025.
Derby is at its best when it works together, and the city’s bid will unite communities, organisations
and businesses.
Through city-wide collaboration, effort and focus, Derby’s bid will act as a springboard for cultureled regeneration in the city. Recognising that culture is fundamental to the city’s recovery, and its
ambition to create a confident, diverse economy, and a place of health and happiness.
The UK City of Culture is run by the Department for Digital, Culture, Media and Sport (DCMS),
inviting places across the UK to set out their vision for culture-led regeneration. The title is awarded
every four years, with the winning city creating a year-long cultural celebration which is rooted
locally and has national significance
culturederby.co.uk/2025-bid

